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• Socially vulnerable populations face 
disproportionate disaster risk due to a 
variety of social, economic, political, and 
historical factors.

• All communities have socially vulnerable 
groups. 

• Vulnerability is not inherent to a person or 
community, instead it is conditioned by 
historical and social factors.
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Defining Social Vulnerability



Source Channel Message Audience Effect

Feedback

(Lasswell, 1948) 3

Classic models of communication have assumed that 
risk information will lead to action



Audience: Flood Hazard and Risk 
Practitioners (can be applied more broadly)

Goal: Provide evidence-based guidance 
on how to meaningfully involve socially 
vulnerable populations in the risk 
communication process.

Risk Communication Resources

4Link to PDFs: https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability

Principle Investigator: Dr. Lori Peek
Project Leads: Dr. Carson MacPherson-Krutsky, (Former: Dr. Nnenia Campbell)
Research Assistants: Luther Green and Dr. Mary Painter (Former: NHC Students)

https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability
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• Summarizes key publications on risk 
communication and social vulnerability 
(academic books and articles and agency 
reports)

• Organizes literature around themes and 
populations of interest to practitioners

Annotated Bibliography 

Link to PDFs: https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability

https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability


Link to PDFs: https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability 6

Annotated Bibliography 

Summary of Key 
Findings

Academic and 
Agency Reports

Quick Take Home 
Message

Abstract

https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability
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• At-a-glance resource for practitioners

• Defines three key principles of risk 
communication that emerged from the 
literature review

• Provides examples of the

three principles across 

the disaster lifecycle

Guidebook 

Link to PDFs: https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability

https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability


I. Communicate Through Familiar and 
Trusted Messengers 

II. Provide Clear, Actionable Information

III. Tailor Messages and Information 
Pathways for Target Audiences
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Key Principles

Link to PDFs: https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability

https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability
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Guidebook 

Link to PDFs: https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability

Examples Across the Disaster Lifecycle

Underlying Concepts 
and Implications

Tips for Applying 
Each Principle

https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability


Worksheets 
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• The Worksheets break down the core 
principles into simple steps and questions 
to guide users in applying the principles 
to their own work

• Provide additional resources and quick 
tips

• Worksheets 1-4: Before initiating the risk 
communication process

• Worksheet 5: After implementation of a risk 
communication project

Link to PDFs: https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability

https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability


1. Identify the organizations and gatekeepers that are largely trusted by your target audiences 

2. Develop a plan to reach out and build relationships with potential risk communication partners that are 
trusted by your target audiences 

3. Reach out to potential risk communication partners, discuss your risk communication priorities, and 
collaborate where appropriate 

Example: Principle I Worksheet

Steps Included in this Worksheet:
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I. Communicate Through Familiar and Trusted Messengers 



Step 1: Identify the organizations and gatekeepers that are 
largely trusted by your target audiences 

What trusted individuals, institutions, or outlets do members of your target population turn to 
for information and assistance during times of crisis? ?
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Example: Principle I Worksheet
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Course information: https://hazards.colorado.edu/research/risk-communication-and-social-vulnerability-course

Testimonials “The Principles of Risk Communication worksheets 
are useful because they prompt the user to ask 
important questions that better address how to 
identify socially vulnerable groups, how to 
communicate effectively to those groups, and how 
to drive action with your communication efforts.”

-Spring 2022 Course Participant

“[These materials] made me consider why I 
thought what I thought and if I was doing what 
I assumed I was. I think re-reading these prior to 
outreach and engagement and when starting a 
new project may be beneficial.”

-Spring 2022 Course Participant

https://hazards.colorado.edu/research/risk-communication-and-social-vulnerability-course


Download PDFs Here:
https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability

• Glossary of Key Terms on Risk 
Communication and Social 
Vulnerability

• Social Vulnerability Indices 
Information Page

Coming Soon!

https://hazards.colorado.edu/news/research-projects/risk-communication-and-social-vulnerability


This work was made possible through supplemental
funding from the U.S. Army Corps of Engineers to the
National Science Foundation (NSF Award #1635593).
Any opinions, findings, and conclusions or
recommendations expressed in this material are those of
the authors and do not necessarily reflect the views of
the NSF or USACE

Project Support
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